Knowledge Marketing

Transforming how complex products
are marketed and sold

babcock jenkins




It iIs now possible to:

“How can we conpete aga nst th s?’

babcock jenkins

Know where every potential buyer is

Know all the players (gurus, decision makers,
permission givers, deal killers)

Understand their needs and interests
Stay in contact with relevant conversations
Set the playing field for every possible deal

Find every new opportunity before it’s even
expressed by the buyer

Know exactly when to engage exactly the right
sales force




IROI Process

Acquire.

babcock jenkins



Acquire

Applying interactive technologies enables
us to concentrate on testing and tuning for
optimum response instead of using
acquisition tools to deliver event-based
marketing messages.

babcock jenkins



Profile

WebProfiler deeply profiles respondents’
needs, interests, motivation, qualification,
authority and

time to purchase

babcock jenkins
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« contact us

Welcome to the Intel”
LANDesk" Solutions Center!

Enter
ta WIN! Inside, you'll learn how Intel® LANDesk® products can
supercharge your systems management, and you'll be able
A to download the IDC whitepaper The Business Case for
| Reducing Server Downtime in the Corporate Intranet and
a Lufthansa Systems® Case Study. You'll even have a
a Kodak® : 5
DO240 Zoom chance to win a Kodak Digital Cameral
Digltal Camaral

. To begin just enter your Personal Identification Mumber
{PIMNY in the box below and click Login.

vou'll find wour PIN printed next to your name on the
mailer you received. If you don't have a PIM, enter Guest.

[F2mosees.

;

® Legal information and Privacy Policy & 2000 Intel Corporation
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contact us

ovarview

Learn how Intel® LANDesk® products
proactive defense I_ake SyS[emS maﬁagemeﬂl 1-':-" n
assalt managemeant ¥
a new level l

ACCass SUCCass

software delivery Choose a topic that relates to your business enviranment,
. Take the Techpaoll
and we'll show you how Intel® LANDesk® products can
work for wou. It's fast, it's interactive, and it's fun. You'l See hows your answers stack

. . up to those of your peers.
even have a chance to win a Kodak Digital Camera! g yeure

whiat i= your most urgent

Entear . . . systerms management issue?
to WIN! To begin, select from the sections below that interest it
. . educin ems
o : vou. When vou're finished, be sure to click enter for a C downtimge
iy chance to win a Kodak Digital Camera and to get your
v : ; {& Managing systems
2 free downloads of the IDC whitepaper The Business Case B
for Reducing Server Downtime In the Corporate Intranet Y
a Kodak® and our Lufthansa Systems® Case Study, o) Bl
performance
DC240 foom
Digital Cameara! Proactive Asset {~  Efficient sofhuare delivery
o Defense MManagement
n o show results o
ACCBSS Software
SuUCCess Dealivery
o o

L —

" Legal information and Privacy Palicy & 2000 Intel Corparation
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ovarview

Learn how Intel® LANDesk® products
take systems management to

a new level

proactive defense

assalt managemeant

ACCass SUCCass

software delivery Choose a topic that relates to your business enviranment,

and we'll show you how Intel® LANDesk® products can
work for wou. It's fast, it's interactive, and it's fun. You'l
even have a chance to win a Kodak Digital Camera!

Enter
to WIN!

To begin, select from the sections below that interest
vou. When vou're finished, be sure to click enter for a
chance to win a Kodak Digital Camera and to get wour
free downloads of the IDC whitepaper The Business Case
for Reducing Server Downtime In the Corporate Intranet
a Kodak® and our Lufthansa Systems® Case Study.

DC240 Zoom

Digital Camara!

{| Proactive i Asset

4 | Defense {| Management
ACCass Software
SuUCCess Dealivery

contact us

1K

Take the Techpaoll

See how your answers stack
up to those of ywour peers.

whiat i= your most urgent
systems managemernt issue?

30%

22%

0%

132%

Reducing systerns
downtime

Managing systems
remotely

Cptimizing systems
petrformance

Efficient software
delivery

L —

" Legal information and Privacy Palicy & 2000 Intel Corparation
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contact us

* overview

proactive defense P roaCt i V e D efe ﬁS e

assel managemeant

ACCass SUCCass

Select the statements below that apply to wou. We'll show
ywou how proactively monitoring system health can stop
trouble before it starts. When you're finished making your
selections, click continue.

software delivery

[T Systems downtime is becoming mare
frequent, cutting productivity.

[¥| | Our servers are constantly filling up, requiring
emergency archiving to free capacity.

| Heawvy usage slows our system to a crawl,

" Legal information and Privaey Policy @ 2000 Intel Corporation
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& ovarview

proactive defense

el managament

8 acCcess sucCcaess

o software delivery

® anter

Enter
to WIN!

a Kodak
DC240 Zoom
Digltal Camara!

Proactive Defense

r

Solutions

Our servers are constantly filling up, requiring
emergency archiving to free capacity.

"Too much is never enough" aptly describes the server
space dilemma. You add more capacity to your servers,
and almost immediately clients fill them up again. To stay
one step ahead of user needs, you must be able to
constantly monitor storage use and receive alerts when
the percentage of available disk space falls too low,

Heavy usage slows our system to a crawl.
Real-time monitoring and alerting is critical to
understanding and correcting your system usage issues,
Intel® LANDesk® systems management tools track such

parameters as network adapter traffic, memory usage and
processor utilization, alerting you when they exceed your

predetermined levels, ¥You can then act to fix the
problems before your servers become overloaded,

Please be sure to visit the asset management, access
success, and software delivery sections as well, If

you're ready to get your free download and enter for a
chance to win a Kodak Digital Camera, just click enter.

« contact us

Did you know?
nona IDC study, tha
payback on systams
managemant software
nvastments averaged

ust 22 days.

[Source- The Business Cass for
Raducing Sarver Downtimsa in the
Caorpovale Intramsd, 100

whitepapear sponsorad by Intal)

| back to top

® Legal information and Privacy Policy @ 2000 Intel Corparation
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bty #fwsuvs pelipe e fines coendnedy. 2 asnWesninh

Enter the average nunbar ol frips ina
ronth.

Enter the average number of paople an H—
each Hip, 1

Enter an estimated cost per parsor for each trip,
inrlidiag aifars, hotel, car aatal and incidentals IF

cosls vary, Uga an average.
Hote: prives are 0 TS dallere

Ao, reundtnip airfare

Mg hokel
A car rental

A rrealsinzidentals

WWhat percentage of vour meetings

could be replzced with a Po ycom® ]4"'5 %

confarancing solutior?

Wihich cormmunicaticns solution do you feal wauld

meet t1e needs vou zxpressed at}wa?

~ Daa& . Vdeo, Dita &
Aaiifin B idin

© Viden

How mrany sites would you need o
equip with a conferercing solution? j
(rin. 2)

Caleulate!
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Your estimated annual travel costs are
& 682 000 Mr

Your estimated travel savings with a Polycom®
solution are

$ 441,000 lyr

Your Polycom® conferencing solution would
includa (US prices)

2 SoundStation Premier®s @ $999 ea.

2 ViewStation™ 512s @ $8.999 ea.

2 ShowStation® IPs @ $12,999 ea.

Including additional and optional costs listed

helow your Polycom® salution would pay for itself
in

2 months

Your net firstyear savings including depreciation
and operating expenses would be

$409,509

And your 3-year average eturm on investment
{pratax) would be

1,358%

Canferencing snlutines pay e tharesabeas quirkly -
you'll find your {eams communicatirg like never befars.

Assumptions
Thia folowing zosts and agssimplions were used fr
the RO and cost calzulations abova.

o Asmrage meet ng length is 3 hours i@ $60/Mr
for vide

o Uze of analog phone line for SaundStation

= Llse of LAN for Show3Station®

a BAAAA mmal A sk e s s el
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I p Us Keep You Informed

F'I _. alitm . _
€ $30,003-§99 £a9

" §100,000-5439 000

& §500 ,000-§999 539

&1 000,000+

s your imeframe

€ 0-3 menths
T 4-0 montha
& 7-12 manths
1210 months
" 168+ months

Nhar ymaes to seminare, | prefor

@& Teleseninars (attend in your office via phone)
= Minening hrisfings

€ Day-long syrmposia with muliple tracks

T Inlermel semirars (viceolslid: presentations via Inlermet)

vi it '| ']'-'-_-':: - im The W dor selectia || (/1= ety
C Information gathering
& Evaluaiion

" Decision-mak ng

¥ | need succinct information to suppad vendor decisions
I™ | prefer electronically delrered information
| FEI resaarch products and technologies on the Yyeb

™ Qwr timeframes for implemeanting new solicions ane short

@'ﬁinue

Ll
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intenrest. Thankal

nofification:

Cracle via e-mall.

F-mail

jister To Win

Im order to keep you informed, we need you to verify the contact
infomnation below. If you request email updates, well be able fo
quickly update you about new developments in your aeas of

Please include your e-mail address for sweepstakes

[hillb@hnj rm

How often would you like e-mail updates?

Please examine your contact infermation and make any
appropriate changes
PSR RO |'PITI:|'T|'W RWDS 3 BalD 3d ravved Wi 3

¥ Yes, | would like to 1eceive future communication from

[ arvtiby

Firsl Wame IEiI

Last Name |EIEI::|c:|:|1:I-:

Title IHl:mnging Marner

Company IEIEI'.'.IEI'JEHE Jenkins Direct, Inc

Addess 1 [1875 MW Amberbrook Dr

Addess 2 |Sute 110

City |Beaveron

State/Proince |EJFG.

Per nnsg on
Based —

dl owned
frequency is
criticd

- | @& ntemel zone
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J Address [ ] s+Dizcty2CAnctaaddess]= 1875w shmberbrook +Dfaaddress2=S utes 11 Dhacky=Beavestontastate= Rk azp= 3700635 actunty=L SA%aPhore= 5007 6 29 BIB0S alaxs 303 B 23A57 =2 Uy 7 =

_ U™ Personal Links Page

Hella Bill! Here 15 your custormizzd page with the hnks we recommend based on
you' interests, needs anc concens, Bookmank this page ad refer back to it
nfiey I's the kay “n accessing be infommatinn yoo nesd | angtime

You can submit new regquests and rebu Id your answers simgly by clicking
Rebuild My Links in the lower (21, Be sure 1o enter your e-mall adcrass on the
regiztration page so we can keep you informed of new developments via e-maill =

| need

a strateqy bo manage YYeb contast

(rebuild
s b ast answers fram information buned ceep inour databases
Legend @
Lﬁ ‘White Papers ‘
G Fach thasis ‘
@ MY Rnpe Apalications specific to our industry, eqcapsulating best business
Specilic
m Product Energy Upstream and Downstream
;:"m"::hm D Oracle Enary
B Papars I-l:allhcam & Pharmaceuticals o

£]0one | & ntemel zone
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contact us

tell-a-colleague

Krows someone who would

benefit from their own Intel™

e-Business Networking and
Carnrunications Personal
Resource?

Just enter their name and
a-mail address below and
we'll send them an e-mail
linking ther to this site.

First Hame: |Baoh
Last Hame: |Smith

E-mail: [BS(2smith.cc

Rl

Personal Resource

Welcome to Your Personal Resource

Below are four folders containing custom links collected specifically to address your areas of
interest. The folder Hot Links contains the ten newest links for each of the four networking tracks.
The next four falders contain all of the links generated for their respective tracks.

Remember, you can always go through the four netwarking tracks again and modify your selected
areas of interest. After you've done this, the custom links in your Personal Resource will
automatically be updated to reflect your newdy-revised interests.

Bevise Personal Resource

YWe hope you find these links helpful and infarmative. Please bookmark this page so you can
come back and wisit soon!

| growth connectivity performance security

Growth Performance

InteliB MetStructure™ G000 Series Switch Intel(FY Express SA0TAE Switch fast facts and
technical specifications data sheet

InteliB1 MetStructure™ G000 Series Switch Layer 3 Switching Technology overview and
fast facts and data sheet technical brief excerpt

Sigabit Ethernet technical brief

Gigahit Ethernet technology overview and
technical brief excerpt

Intel(F Express 4107 Standalone Switch fast
facts and data sheet

Intel(F Express 4107 Standalone Switch
technical specifications

Information on products and services that
drive the Internet economy

Products and solutions for your networking
ervironiment

Laver 3 Switching overview




Connecting People
and Applications Everywhere Novell.

HMDS eDirectory delivers comprehensive Directory-enabled

solutions to keep everyone in your e-Business world connected Netfinity
and working together, It's the power of one MNet, NDS

eDirectory is the only stand-alone, cross-platform Lightweight

Directory Access Protocol (LDAP) directory service that QSun

provides a secure foundation for your e-Business growth,
Additionally, leading Mowvell partners including Sun Microsystems,
IBM, Patchlink.com, Indus River, Business Layers and Oblix
have developed Directory-enabled solutions that work with NDS

eDirectory, PatchLTile.com
gl S =i

Business Layers

For a customized look at how Movell and Movell partners'
Directory-enabled solutions can help simplify and accelerate the m
way you work, please select from the tracks below,
T
oblix

When you're finished, don't forget to register for your free
ewaluation copy of NDS eDirectory and to enter the drawing for
an extremely cool leather bomber jacket.

,3“ \ | . What o directory service . 5
T Directory 101 can do for your business. Register to win

A =

Managing the wonderful
DEP'GYH‘IEM world of information.

— a leather
' Solutions Finder Speific solutions bomber jacket!
for your unigua
- business needs.

DIRECTORY 101 | DEPLOYMENT | SOLUTIONS FIMDER | REGISTER




3 Welcome To Hovell ICS - Microsoft Intemet Explorer
J File  Edit “iew Favaorites Toolz  Help |

j«,»,@ﬁ@@?‘@v@@@

Back Fanward Stop Refrezh Haome Search Hiztary b ail Prirt Tracker  Tranzlate RealGuide Full Screen

J.-’-'-.Eldress I@ hitp: £ futopia.brj. com/navel_ics/novell 99288/ portu/default. azp j @ Go

mmm= BIENVENIDO

fif al Sitie Webk de Anéaliseen Linea
|
. Instant Caché de Novell
e S _:) Ingresze el Mirmero de Identificacidn Perzonal (PIN)
il que figura a continuacidn de zu nornbre en el mailer
Havell -y * o al lado de la URL del rmensaje de correo elactrénico,
Si usted notiene un PIN, escriba Visita co
e Luego, selacciona iCONTINUARI

PIM [ I

BEM-VINDO
é Andlise Online do site E
Instant Cache da Nevell

Digite seu Mdmero de Identificacdo Peszoal [PIN]
a0 lado de seu nome o correio ou proxinme ao URL
da rrenszagern de ermail. Se vocé ainda ndo termum
PIM, digite Convidado.

Ern seguida, clique ern

|&] Done |_|_|‘ Internet



r’a Babcock % Jenkins Interactive - Webprofiler Statistics - Microzoft Intemet Explorer provided by Alta¥ista

File Edit Miew Favorites

L]

u:JV Go || Links ®

WEBPRGFIRER ...
Stats Panel |

o

Program: HP Mew Generation Inkjet

: Select a drop:
Current as of 5/31/99 12:44:12 PM, Pacific (GMT -8hrs)

i:_gf‘.-
s Total Registrations: 3065

List Counts

Ad Week

Business 2.0

Computer Graphics World
Computer World
Document Management
Datamation

Fast Company

Guest Logins

Information Week
# Internet




’a Babcock % Jenkins Interactive - Webprofiler Statistics - Microzoft Intemet Explorer provided by Alta¥ista

File Edit “iew Favaoitez Toolz Help @
- =
= 9 | A 3 | = o & P
Back Stop Refresh Home Search Higtory L ET] Print Tracker Tranzlate RealGuide
Address |@ hittp:  Avan niginkjet. comdcontralpanel. asp j P Go || Links >

Fast Company
Guest Logins
Information wWeek
InfoWorld
Interactivity
Interactive Week
Network Computing
Metwork World

Mew Media

PC Week

PC Graphics & Video

Potential in Marketing
PC Magazine
Presentation

Training

Upside

L&

e

User Breakdown

Description Count Percent

People sharing color printer
&] Done # Internet




’a Babcock % Jenkins Interactive - Webprofiler Statistics - Microzoft Intemet Explorer provided by Alta¥ista

File Edit “iew Favaoitez Toolz Help @
- =
= 9 | A 3 | = o & P
Back Stop Refresh Home Search Higtory L ET] Print Tracker Tranzlate RealGuide
Address |@ hittp:  Avan niginkjet. comdcontralpanel. asp j P Go || Links >

DT L SOy

Crescription Count Percent

People sharing color printer
Mot shared

2-5

6-10

11+

Currently using color printer for business?
Yes

. Inkjet

... Laser

. Dther

Mo

Purchasing for

Home/Personal

Home office
Office
Company-wide

Mot considering purchase
Purchasing when

1-3 months
4-6 months

7-12 mnnths

&] Done # Internet



’a Babcock % Jenkins Interactive - Webprofiler Statistics - Microzoft Intemet Explorer provided by Alta¥ista

File Edit “iew Favaoitez Toolz Help

- 5 | A 3 | = o & P
Back Stop Refresh Home Search Higtory L ET] Print Tracker Tranzlate RealGuide

Addresz |@ http: A v nainkjet. comdcontralpanel. azp
=

1-3 months

4-6 months
7-12 months

12+ maonths

Purchasing role
Identify/assess need
Research brand/model
Select brand/model
Authorize/approve

MNone

Speed

Cutput speed very important

Fequire speed & quality

Fast, easy setup

Value
Color printer{s) currently using:
... Inkjet, one or two cartridges
. Inkjet, four cartridges
. Calar laser
. Other
. Mone
Share over network

Mutnnt warinis Sizas

@ Done

# Internet

j @GD

Links **




Value of Profiling

e Establishes the nature of continuing dialog

e Enables the value of an individual prospect to be
estimated

e In quantity, enables accurate projections of
market size and nature

e Immediate qualification of the few who are ready
to purchase (hot leads)

e Market research as a byproduct

babcock jenkins




Cultivate

Our eProfiler™ technology unleashes the
potential of leads, staying in contact with
an interactive dialogue, alerting the sales
force when the prospect moves from
Interest to consideration.

babcock jenkins




& RE: Real-world Printing--l1ssue 2 - Message [HTML]

File Edit WYiew Insert Format Toaols Actions Help

To... |Bi|| Babcock (E-mail}

||

Subjeck: |RE: Real-World Printing--Issue 2

Dear Bill Babeock:
Welcome to the second issue of Real WWorld Printing! Below are articles on subjects for which wou previously indicated an interest. As always, you can prioritize the information wou
teceive--or evenl change how often we send you this newsletter. Just click the Edit My Profile link below. And don't forget to enter this month's contest for a Panasonic DVD Player!

Mo Speed Shortages Here

Heed high-quality monochrome printing in a huery? Serdar Vegulalp of WINDOWS Magazine thinks an HP LaserTet 2100 Series printer might be just the ticket. Check out this summary of
how these printers' speed and overall performatce recently earned it a spot on the magazine's coveted Winlist.

hittpSfenaner re alwrodldprinters . cominewrslettervdlem. asp? article=trendadpin=D6=

Toner Quality Reduces Costs, Improves Print Quality

Last month, we reviewed toner cartridge "quoted yield" s, "actual yield" for four major laser printer manafacturers. This monthy, let's talk about the QUATITY of that toner and how
uging the hest toner can improve your bottom line and print quality at the same time.

hitpffeee reatworldprinters comfnewslettervid/em asp?atticle=toodepin=D6-

HP Innovation Eeeps Stacking Up

These days, innovative HP printing features seem to be stacking up just as fast as the paper in the owtpat tray of an HP LaserTet 2100, This time around, let's take a closer look at another
feature available only with high-capacity HF Laserlet network printers--the new 3,000-Sheet StaplerfBtacker.

hittpfferane re alwror dprinters. cominewslettervd em. asp? article=innovated pin=T162

A New Way to Manage Network Printers

Hew printitg technologies are only as good as the real-world benefits they offer end users. Here, we peek under the hood of HP Web Jets dimin--an entirely new way to install configure,
maintain and MASTER wour entire network printing envvironment.

httpfhenane realwrorldprinters. com/mewslettervid/em asp? article=advance d&pin=06-

Edit Your Profile
Customize the content and delivery of this newsletter to be specific to your needs! Just click the link below.
httpffenane re alwrorldprinters. cominewslettervifem. asp? article=profile&epin=NA2

Enter To Win
Enter your natne in this issue's contest to win a Panasondc DVD player! Click the link below for more.
hitpffeee reatworldprinters comfnewslettervid/em asp?article=conte stépin=D62

If wou wish to unsubscribe to this newsletter, please click the link below.
ity fenene realworldprinters commewslettervidlem. asp? atticle=unsub setib e pin=D6=
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EDIT YOUR PROFILE EMTER COMNTEST
Amssefinerst] | n ; :
e \ ; \ ‘.:.' ~ IF”L p—— ENTER 7O WIN A PALM v (i
v VO IW\) s
APPLICATIONS

APPLICATION SERVERS
Welcome to the May 1899 issue of Oraclefnswers Pat.
DATA SERVERS
Below, weve listed articles we think youll find particularly interesting, based on
BUSINESS INTELLIGENCE your response to our Technalogy Interest survey. Be sure to enter the Palm ¥
sweepstakes before you're done by clicking the Enter the Contest link at the

DEVELOPMENT TOOLS top of each page.

INDUSTRY SOLUTIONS You can also change your profile to receive articles for additional areas of
interest - and even to change the frequency with which we send you this

MOBILE COMPUTING newsletter. Just click the Edit Your Profile link at the top of any page.

Data Servers

NETWORINE MASD uses a highly sophisticated set of Oracle Data Server

applications to contral and manitor activities on the NASDAL stock

SYSTEM MANAGEMENT market. (in Data Servers

PLATFORMS Application Servers

; Five Million Hits Per Day: CHM Custom Mews Personalized Mews
[ ! Serices Run on Oracle Application Server (in Application Servers)

o ‘\H Applications
) o .
"EEGM“H‘-_E i/ ORACLE See how 800-Flowers is using Cracle Applications, Web-based

y Arzlicesized giehitacture and thin-client systems to gain and maintain
competitive advantage. (in Applications)

W
i




a OracleAnzwers - Microsoft Internet Explorer provided by AltaYista |

I File  Edit Miew Favoites Toolz Help

I Address @ hittp: £ v, oracleanswers. comdservietleadmat Prustctl="7Eid=T8C

;l P Go “Links i

Areas of Interest

APPLICATIONS
APPLICATION SERVERS
DATA SERVERS
BUSINESS INTELLIGEMNCE
DEVELOPMENT TOOLS
INDUSTRY SOLUTIONS
.__?.I'I(::IBILE COMPUTING
MNETWORKING
SYSTEM MANAGEMENT

FLATFORMS

HEED Mm:_} ) !

YOUR CONTENT EDIT YOUR PROFILE

Mobile Computing

Today's dispersed, newly service-oriented and client-
focused enterprises need to move employees and
information closer to the customer, where business
transactions actually take place. This movement has
created a need for applications that combine mobile-
user suppart with Internet technology to serve these b
highly active, dispersed rermote, continually connected

or occasionally connected users.

MOBILE COMPUTING

=

However, mobile Internet applications demand a platform and solution set that
solve extensive IT client-maintenance, synchraonization, and programmer
productivity issues associated with complex applications. Key challenges
include the high cost of developing and maintaining unique mobile applications,
network averhead from mobile-user synchranization, and systems integration
difficulties.

To meet these challenges, Oracle Corp. proposes that T deliver mobile Internet
applications that are written fully in Java, can be centrally managed and
distributed, and execute gracefully for Internet or network users alike. This
challenge will require an integrated set of DBMS, application server, and
replication and synchronization technologies specifically and innavatively
targeted at this newly merged mobile and Internet computing marketplace. T
will be able to do this via Oracledi Lite, the embedded database engine that
brings mobile application capabilities to Oracle Internet Platform, such as

e Deployment of the same Java/HTML application for both connected and
unconnected users automatically;

e Creation of Web-based data-intensive applications that run the same off
line or on-line frorm wherever a user may log in; and

o [Development leverage via implementation of Oracle's Internet Computing
Architecture for strategic business benefits.

-
—d
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Profile :-' 0 enter the sweepstakes or edit your profile, please complete the

ﬂmg easy, two-step process, which will allow us to continue

to provide you with the most appropriate content.

The levels of interest listed below help determine the abstracts
e yvOU receive - and the arder in which they are displayed. To update .
yaour profile, please indicate the relative importance of each of the categaries. If you don't
wiant to receive abstracts from a particular area, set your priority level to No Interest. Click
Update Profile below when you're done.
Priorities
(for Sample Frospect)

Mo fnterest Low  Medium  High Irmediate

Applications oy e r - I

Application Servers i« ) o e &

Data Senvers & - ‘s r I

Business Intelligence c L L@ & O

Develapment Tools i (o & r r

Industry Solutions o O o e r

Mahile Computing o i ‘& ' e

Metwarking L (9 @ o O

; =ystem Management (] [ [ o ]
e Platfarms (@ & e ‘e -

{@bdate profile
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iour Privacy

To help us ensure that you receive anly the information you

want, please verify your contact information and answer the
following questions. f you'd like to be entered in this EN
month's sweepstakes drawing for the Palm ', just check
the box. When you're finished, click Continue below:.
Thanks!

Please update your e-mail address, if necessary:

E-mail © |someone@somewhere.com

¥ Yes, | would like to receive future communication from Oracle via e-

mail.
How often would you like e-mail updates? IC!UEMEHEJ 'I
Would you prefer HTRL email? IYES 'I

¥ Yes, | would like to be entered in this month's drawing. {contest rules)

Contact Information

Flease note: required fields are bold and madied with a wQ,

First Narme ISampIe Last Hame © IPrDSpEC’t

Title o ICED Company o IAny Company

Address 1 |555 Amavere St

Address 2 |

City |Any Tawen State Iﬁ

Zip o [97008 Country jusa
Phone  © [503-555-1212 Fax |503-555-1212

Please answer the following questions

What is your anticipated software — -
budget? [$30.000-399-999 -]
What is your timeframe for making a |4-E Momths j

purchase decision?

What is your role in the purchasing

II:-..'==||||==|+nr vI
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 ORACLE g —

EDIT YOUR PROFILE ENTER CONTEST

'Amuflmm ENTER TO WiIN A PALM W !_F

APPLICATIONS

APPLICATION SERVERS
Welcome to the May 1399 issue of Oraclefnswers Sample.
DATA SERVERS
Below, weve listed articles we think youll find particularly interesting, based on
BUSINESS INTELLIGENCE your response to our Technalogy Interest survey. Be sure to enter the Palm ¥
sweepstakes before you're done by clicking the Enter the Contest link at the

DEVELOPMENT TOOLS top of each page.

INDUSTRY SOLUTIONS You can also change your profile to receive articles for additional areas of
interest - and even to change the frequency with which we send you this

MOBILE COMPUTING newsletter. Just click the Edit Your Profile link at the top of any page.
Networking

NETWORKING

At the Oracled launch, Larry Ellison demonstrated scalability by
connecting more than 50,000 users to the Database using the Oracle
SYSTEM MANAGEMENT Multi-Threaded Server. Read the article for moare. (in Metwarkin

PLATFORMS System Management

- Lowering Total Costs with Oracle Enterprise Manager and the Oracle
- Management Packs - praperly managing IT systems can drastically
improve and simplify the use of central pieces of the IT infrastructure,
and enable substantial savings through benefits such as easy trouble
shooting or autormated tuning. (in Systermn Management)

Platforms

== DracleS/and Oracle Application Server are now available for Linux and
=1 Apache Web Server. (in Platforms




e Five to ten times better ROI than lead generation and
qualification on it’s own

 Virtually fixed cost means steady ROl improvement
e Sets the playing field for purchase consideration
e Optimizes mind share-interactive engagement

e Efficiently engages sales force — continuous flow of
qualified leads

e Communication vehicle to large-scale market
segment about individual trends

Maturation is Knowledge Marketing with a narrow
purpose—mature prospects to consider a purchase

babcock jenkins



convert convert convert convert

direct direct
mail mail

e L3

C&D leads C&D leads CED leads C&D leads
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convert

convert

convert

convert

direct direct direct direct
mail mail mail mail

o L2 © 0

C&D leads

C&D leads

C&D leads

C&D leads
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> Microsoft Excel - Sample M= E

“ﬁ File Edit View Insert Farmat Toaols Data Window

=8 %]

Help

DzdgRy s=ad o

-

A% = L4 BIRS - )

“ Arial 10 -

NG - =|

=B ** eRr dil @--Three ti mes the

A | B

L]

| O

Lead Maturation

Last Update: January 19, 2000

eProfiler

=Rl NV I A B S T R S

Emails Sent
10 093 40

13 | Telemarketing

15 Leads Sent
16 2043 B4

These leads entered the system on 1/13,/2000

response, twcethe converd on
raeg a aH XED cost

Responses Total
Remained aD |Responses
411 a4

grt to Convert to Convert to
B Lead C Lead
39 358 4

Total

gt to Convert to |Convert Responses Total
B Lead To C Lead Remained aD |Responses
13 A7 4 a4 10

Resp %o

| Email Respondents

Telemarketing Respondents

13%

OA Lead
B BlLead
0O CLead
ORetnained a O

25 51% 44%

OA Lead

BE Lead

OTao C Lead
ORemained a D

a5
|4 4| #[#l] Sheetl d Sheet? & Sheetd J
Ready




Close

Our IROI™ process delivers the qualified or
matured lead to the sales force the moment
the business rules are satisfied

babcock jenkins




™ RE: You Have New Leadz from Novelll - Mezsage [Plain Text)

File Edit Yiew Insert Format Tools Actions Help

=eernd | [H S B EBEB% ! 3 ¥ Ogtinns... @
To... Karen Thompson
C...

Subject:  |RE: You Have Mew Leads From Mowvell!

Dear MNowvell Partner, —J
ood morning! You have § new contacts in the Novell =sales opportunity distribution
system.

— Zlick bhelow to retriewve wWour contact opportunities
http:/ vvw.mynovellleads. com/default.asp?p=45836.]

Flease give us wvour feedback about this sales opportunity distribution pilot program.
¥ou can reply Lo this message or click the feedbhack button when you get to the
distribution Webh page.

If wour email svstem does not support hot links to wyvour webh hrowser, Jjust copy the TREL
and paste it into the navigation window of your hrowser.




a MyMovellLeads com - Microsoft Internet Explorer

J File  Edit “iew Favaorites Toolz  Help

|@ Done

ot g i
& .02 @ B Al a @ B g9 & & @ 9 H
Back Fanward Stop Refrezh Haome Search Hiztary b ail Prirt Tracker  Tranzlate RealGuide Full Screen
J-"-"-EldeSS I@ http: A v mpnovelleads. comd default asp?T=14p=4513E,| j @GD
Novell.
Contacts for Uinta Business Systems
Below are your contacts, To sort by a particular colurmnn, click the appropriate heading, If
you wish to view specific inforrmation for a contact, such as their phone number or survey
responses, just click their guest number.
Guest # Company #of PCs # of Current Project
Employees Budget
191 Sento 1,000- Log-999 < £25,000
2,499
317  State of Utah 101 ﬁ 0
758 AMDALE® Eesources,Inc. 10M8-24 5
1015 Franklin Covey 1,000- 2,500- £1,000,001 +
2,499 4,999
1059 Pembrokes Inc 25-49 10-24 Didn't respond
1077 Key Process Development 10-24 E-9 £25,001 -
£75,000
1095 ‘Weber State University 1,000- 1,000- Didn't respand
2,499 2,499
1107 ITT Technical Institute 100-249  50-99 < §25,000
1128 Children's Miracle Metwork — 50-99 E0-99 Didn't respond
1164 CQuestar 1,000- 1,000- $£250,001 -
2,499 2,499 Loo,00o
1183 Uintah School District 1,000- SO0-999 £1,000,001 +
2,499
=

l_ l_ 4 Internet
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eOpportunity Survey Detail:

Guest Mumber: 1164

First Mame: Dioug

Last Mame: Downey

Middle Mame:

Company: Questar

Title:

Address1: 1880 e 100 s
Address2:

Address3:

City: Salt Lake City, UT usa 84103
Email: dougd@gstr.com
Daytime Phone: 324-507Z

Fau: 801-324-5510

Would like to receive additional inﬁ:urmatim

Plan to Purchase:

Plan to upgrade fram:

How many employees:

How many PCs:

Howe many servers:

Do Movell products factor into your future [T plans:
Are you currently using [BM NetFinity servers:

I am planning future netwaorking projects:

My budget for these projects is:

My business type is:

myy Dat a

MetWware 5.1
1,000-2,499
1,000-2,499

E0-99

Wes

[ [m]

10-12 Months
$£280,001 - 500,000
Utility Provider

To forward this lead to a sales representative in your company enter the

email address below. This information will be stored
fallowup and reporting:

and utilized for future

Forward Lead to: [ coming soon |




|@ Done

J File  Edit “iew Fawortes Toolz  Help |
ot E —
&« .09 .0 B o e @ B S & &d @ H
Back Farward Stop Refresh Haome Search Histary ET Print Tracker  Tranzlate RealGuide Full Screen
J.-’-‘-.gldress @ http:/ A mynovelleads. comAupdateStatus. asp Puid=4518036. 5T =1 4thel D=1 2583%orderBy=0 j @ Go
=
Change Lead Status To:
& Active
& Wan
" Lost
0 Mot alead
Update |
feedback@rmynaovellleads. cam
=
|_|_|ﬂ Internet -




J File  Edit “iew Fawortes Toolz  Help
ot E —
S S N a @ B 89 & & @
Back Farward Stop Refresh Haome Search Histary ET Print Tracker  Tranzlate RealGuide Full Screen
J.-’-‘-.gldress @ http:/ A mynovelleads. comAupdateStatus 2. asp Puid=451 80364 T M=14thel D=1 2583%orderB y=0knew_status=1 j @ Go

Before the status of this lead can be changed to ACTIVE, additional

information is required:
When do you expect to close the sale?

-

|3IZI days
What is the total potential project revenue?

us¢ [200,000
What amount of this potential project revenue will go to Novell?

usg 120,000
YWhich Movell products would be part of this project? (Check all that apply.}
[T Metware for Small Business [T eDirectory

W Metwars 5.1
¥ Zenworks (all versions) [T Groupwise

" other: |
How did you discuss the customer's requirements?

" Face to face ™ Phone 0 Did not discuss with customer

Did wou pru:uujm":
C written | & tverbal © Mo

SEND FEEDBACK

|@ Done

N

I_ I_ 4 Internet




¥ Hovell Internet Caching Survey - Message [Plain Text) M=] E3

File Edit “iew Insert Formak Tools Actions Help

J Reply | €% Reply to Al | & Forward | =h | w |E{ by | F R A @

- - | @B ru|=E==
i ‘“%ou Forwarded this message on Thursday, January 06, 2000 10:55 &AM,
Fraom: Mowvell Survey [survewi@novellcache, com] Sent: Tho 1/6/00 1:27 &M
To: Karen Thompsaon
i

Subject:  MNovell Internet Caching Survey

Hecently, you responded to a marketing program for the Movell Internet Caching;l
system. WYe are conducting a simple quality assurance survey, and your name

Is part of a small sample we are asking for help. If you will be kind enough to
respond to the brief survey, we will enter your name in a drawing for a new

Folaroid PDC B40 Digital Camera. This infarmation will not be used for

additional sales or marketing to youl Click here to link automatically to the

SUrvey.

http: Sweneey. novellcache, comdsurveyidefault. aspYpin=C45PWEID

Thank you.
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Novell.

CACHE IN—undwin!

Welcome Karen Thompson, thanks for
responding. Please answer the questions
below and click ENTER. We will automatically
enter you in the contest to win a Palaroid
PDC 640 Digital Camera. This infarmation will Palareid PDC 640
not be available to third parties, nor used for

sales or marketing to you.

For comvplete coiest Tales, click here.

Did anyone contact you regarding the NMovell Internet Caching
System?
@ ves O No

If yes, from Novell? ez @ Np
From one of our partners?  yegs & g

Did you get the information you need regarding the Novell Internet
Caching System?
& ves O Mo

Do you intend to purchase an Internet caching solution in the next
T 30 days © 3months © 6 months  © Year @ Mo plans

If so, are you in contact with a sales representative?
T ves & No
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Fau: 2123881277

Current Status: e

UPDATE STATUS

Waould like to receive additional information from: Mowvell, IBM
Plan to purchase: Yes

Plan to upgrade from: MetWare 3.x
How many employees: 100-2449

How many PCs: 100-Z449

How many servers: Etoo9

Do Movell products factor into your future IT plans: Yes

Are you currently using [BM MetFinity servers: Mo

I am planning future netwaorking projects: 4 to 6 Months
My budget for these projects is: < $25,000

My business type is: End User

My preferred reseller is: CompuComm
Event Location: MNowvell Office

Event City & State: Mew York City {6th Awve), New York

Event Date: 03-03-2000

To forward this lead to a sales representative in your company enter the
representative's email address below. As of March 10, 2000, this feature
is active. This information will be stored and utilized for future follow-up

and reporting.

Enter ermail address: I
ar

FORWARD this lead

select frarm |i5t:|—YDur Feszellers (Select One) —

Loioe conact [aack ] wexr

| CREATE RULE




|[e-»- Q0 AGES B3 E

To create a rule, select the properties below that the lead should match and
click Mext,

State : |OR v
Budget : |$75.000-$250,000 =]

Number of PCs ; |100-244 "I
k-9 -
Preferred RE5E||E-||:|_24 Im
Zip range : IE"T"U Eg:gg

Type of Project : |100-243
260 - 499

[T Data NEtWDrkiEDD—E’IBE’I |e Networking ™ wireless Networking
r 1.000- 2,499 : ¥ High
Internet Cach 2 500 - 4,999 frall/Security availibility/Clustering
¥ Messaging/Em ?hnggn_?'m —[Center [T “oice/Data Integration
¥ Application J [ Eemote MNetwork M .
Distribution Management Network analysis

Would like to receive additional information from :
I widget Inc W Sprocket Inc [T Gadget Inc

SEND FEEDBACK

feedback@myrnovellleads. com
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Select the recipients for leads that match the created rule and click Nezxt.
Your Resellers
Ewvan Moretzsky (@ Alphanet

Ewan baoret Iphanet
Ewal

n Muretzsk Alhanet

SEND FEEDBACK

feedback@rmvrnovellleads. cam




Initial Rule

- Setting
L eads
|
“Y ou have 354
“You have 116
leads...”
“You have 35

leads...”

babcock jenkins



Using Rules

babcock jenkins



Self Healing
Rules

“9 |eads need to
be redistributed”
“You have
Reseller Sy 9 leads...”

(takes no
action for 3

days)

. : “You have
babcock jenkins 9 leads. "




Benefits of Self-Deployment

e Empowers responsible managers to precisely
monitor results and control lead flow to
resellers

e Pushes business rule management down to the
people who know about changes

e Self-healing—manager is notified if leads are
not used so they can change the rules and
redistribute

babcock jenkins




Search Fawvaortes

WEBRRC FILER
stats Panel

Revenue | Surveys | Lead Distribution | Lead Status | Lost Leads

Lead revenue owensiau
Current as of 72400 1:41:05 Pk PST et T Shes

s CAMN owned leads (for 2 active leads and 0 wan leads)
o Total potential revenue: $45,007.00
o Movell pote gnvenup ‘M‘? iy, ﬂf?' \
o Total reven FE -r-r r ;' r ?l
o Maovell reverTn'B).iﬂ'ﬂ —Jos s s
s Fartner owned leads (for 402 active leads and 29 wan leads)
o Total potential revenue: $78, 698, 565,00
o Movell potential revenue: $12, 707, 258 00
o Total revenue: $7,934 63000
o Maovell revenue; $9, 474 85700
« Total Novell Revenue (from 29 won leads): $1.474,857.00

s [ote: the totals above do not include leads assigned to the default recipient.

@ Babeock & Jenkins Cirect, 2000

i nbannak

|'£"J;* E (u]




WEBPRG FILER
Stats Panel

Revenue | Surveys | Lead Distribution | Lead Status | Lost Leads

Sunrey response oweniern

Current as of 72400 2:28:14 PM PST ramMT -2he)

= Seminar Registrations . 77574
o Cualified survey respondents: 5506
o Clualified an-line survey respondents: 2730
o Cualified respondent percentage (for seminar and on-line survey): 43.60%
suney respondents (received fram Serite): Gral
Emails sent to survey respondents (total) . 65598
o Click-through: 533
o Hesponse s==tz §.08% \
Emails sent to no Far i 10595 r" .
oCImkthrnua_Jl ]Jﬁrrr/ ].[ C!.
o Hesponse rate: 20047%
o Completed on-line survey: 2623 [T20.T6% of click-through)
m Ofthose that completed the on-line survey, 87.20% became a gualified lead.
s Emails sent to survey respondents (today) @ O
s Emailz sent to non-sumwey respondents (taday) ;. 0

Fercentage calculations below do nat include surveys with No Response

Seminar Ratings

awerage based on seminar survey respondents only

Fating

inar Material



Version 1.1

WEBPRC FILER
stats Panel "

Fevenue | Surveys | Lead Distribution | Lead Status | Lost Leads

Lead distribution owernview

Current as of 72400 3:10:41 P PST et T Shes)

Total leads distributed : FE36

Leads distributed to CAMs ;1737

Leads distributed ttners ARG
Leads distributed F-;; ME‘F:;EPFJ\
Leads redistrihuteﬂ'ﬂ{(ﬁ -4 ,

Leads redistnbuted by partner ; 10479

[rata broken down by city, sponsar and survey answers.

Breakdown By Event

Does not include events wheme mo suneys wee ehimed. Forwam'ed leads, those assigred o

CAM=, those Fesigred to the default eoipient, and lead s withowt an Fesocizted evert ame Fot
imaluded

id - date City

1- 1720000 Salt Lake City Uinta Busi

Leads: 6

125N Mllaadmn s kAl C Irtaaratad . 1 aads 172

[ (@ letanmat




z  Edit View Fawvortez Tool:  Help |I

.S @3 N e e B a2 3 E

ack, Eanard Stop  Refresh  Home Search Fawortez  Higtory bd il Frint Edit Dizcuzs
=5 IE http: A ripnovelleads. comdcontralpanel. azp Mtrm=0kmode=1 j & Go J Lit

tumed. Forwamed |

Sponsar Info

Salt Lake City inta Business Systemns -
Leads: 6

Allentown MLC Integrated - Leads: 13
Strategic Link - Leads: G

Baton Rouge CPT of Baton Rouge -
Leads: 34

- 2S00 Charlotte 38 KON - Leads: 3
- 42500 Kalamazoo 38 I5G - Leads: 14

- 182500 Las UEQES Microage - Leads: 30

= =y Dat a

- 112500 Portland

- Af26/00 Columbhia 63 KON - Leads: 38

10 - 52600 Grand Flapids q7 154 - Leads: 1
MLC Integrated - Leads: 12

Harrisburg 42 Integrity 'ata - Leads: 13
Montgomery 14 Salarcom, Inc. - Leads: &

Hew Orleans 729 Bell Weather Technologies
- Leads: 20

Cal Lrata - Leads: 15

Tempe Bryan Vincent & Asoc. -
Leads: 30

Birmingham

I PT—



WEBRRO FILER
Stats Panel

Fevenue | Sureys | Lead Distribution | Lead Status | Lost [ eads

Lead status overviem

Current as of 72400 31208 PM PEST taMT -2hes

o Total leads distributed (not including default recipient): 7355
Total leads to CAMs: 1737 (23.54% of total Jeads)
o Mew leads; 7649 [95,.26% of CAM leads)
o Active leads: 2 [0.72%)
o Won leads: O (0.00%)
Lost leads: O (0.00%)
o "Mot g lead” leads; 80 (4.62%)
Total leads to partners: 5506 [76.22% of total leads)
o Mew |eads; 3552 [63.36% of partner leads)

Active lead I:—EIL\ 7. r e r
Wan leads 1204 *'I J”fff/ C], E Cl_
o Lost leads: 77 (1.27%)
o Mot a lead” leads: 1553 (27.70%)

Froducts used (from 404 total active CAM and parttner leads)
Mote: percentages may total more than 100 because multiple products can be selected.

o Metware 5.1; 304 (75.25% of total active leads]
o Metware for Small Business: 4 (0.99%)
o elirectory: 35 [8.66%]
o fenworks: 64 (T5.84%)
o Groupwise: 43 [T0.64%)
o Other: 403 (99.75%)]
Ungualified leads: 7735




WEBPRG FILER
Stats Panel '

Fevenue | Surveys | Lead Distribution | Lead Status | Lost Leads

e

wr

Lost leads owernview

Current as of 72400 3:13:21 PM PST remT -2he

Active to lost leads (7 total leads)

Count Fementage
oF. 4%
0.00%
42.86%

Percentage
10.96%
4.23%
27.43%
5.94%
2.20%
0.67%
48.56%




brand campaign—solution messages
monthly direct marketing test and rollout

product campaigns
product/promotional messages

i
eprofiler maturation campaigns >

valued information and product/promotional messages

I
v vy v vy v v
nle:>

babcock jenkins




Case Study: Client “a

Direct mail campaigns
Test: 50,000 pieces @ 1.2% = 600 leads

Rollout: 250,000 @ 2.6% = 6500 leads
Qualification: A 30.5% B 13.9% C 21.2% D 34.3%

Average sale: $120,000 Conversion: 8% of A

Immediate sales: 173 = $21mm
Maturation: 6% per eProfiler for 6200 email names

372 A leads 8% conversion = 30 sales = $3.6mm

babcock jenkins




VCC

Knowledge marketing on steroids—your own
“third party” 24X7 Virtual Conference Center

babcock jenkins




ered User Home - Microzoft Intemet Explorer

J File  Edit “iew Fawvortes Toolz Help

J Address I@ http: A i-rmarg. com.

| @60 | |Liks »

Cyerview | Mirtual Business Card | Becommendations | Search

Ce]gme

recommendations

% Want to Improwe

Your i-Marg.com—
The Continual Virtual Marketing Conference

Response Rates? Get

Rid of All the Jargon!
o ene L = babcock | jenkins
durnb,
New media
marketing
-
h E-commerce

1g murmb
and hard-t

[ Sponsored by:

Interactive response
L]

Channel management

/! | \.\

Welcome back to i-Marg.com. Click on an item of interest to access the latest content. To
customize your content ar update your preferences, click ¥irtual Business Card.

Direct & Interactive Marketing

|Direu:t and Interactive Marketing|

E Corporate Websites Geta 'D'"in PR

E— Partner Up: Affiliate Marieting in Action

Web Conferencing

E Delivering ROT Through Strateqgic Use of Web Conferencing

Customer Relationship Management

E Evolving Your Call Center into a Multichannel Contact Center Makes Dollars and
Sense

Professional Development

E What's in an Offer?

E— Say It Like You Mean It

Research & Databases

!
DOptimizing Alliances with Systems Inteqrators

-

i-Marqg
COURIER =5

Krow sorneone wha
rmight be interestad
in thiz site? Enter the
ermail addrezs below
and click send,

Contact
- Information

ool Preferences

This month's prze:

ZanoniE e~
Drigital

ELFH™
Carnera

coming soon

FY




g - Microzoft Intemnet Explorer

Marg.com - Direct & Interactive Mark

J File Edit Wiew

Favaorites  Toolz  Help

J Address I@ http: 2w i-marg. com/D M. home. asp

| @60 | |Liks »

Ce]gme

recommendations

% Want to Improwe

Response Rates?
Rid of All the Ja
Mo ane lik fe
durnb,

b
1g murmb
and hard-t

sponsored by: babcock jenkins

Get
on!

e

Few marketing approaches are as complementary as Direct and Interactive. This track,
sponsored by Babcock & Jenkins, Inc., offers insight into each discipline {and the synergies of
combining them) for lead generation and management, branding, profiling and research. Click
any article or Web conference below for the latest insights.

ETurninu BZB Leads Into Sales
by Bill Babcock, Chairman, Babeock &% Jenkins, Inc

Increase BER marketing response and conversion rates at a fraction of the cost, Discowver
how acquiring, profiling, maturing, closing and retaining customers ocutperforms the traditional,
single-contact marketing approach. In this one-hour archived Wweb conference, Bill Babcaock
provides an overview of the methodology, along with real-world examples.

g» Featured Articles

E Want to Improve Response Rates? Get Rid of All the Jargon!

by Ivan Levison, President, Ivan Levison & Associates

Mo one likes to feel dumb, vet, too many copywriters have yet to grasp this concept. They insist on littering
their text with confusing mumbe-jurmbe and hard-to-understand industry jargon, Copywriting guru Ivan
Levizon zays winning writing speaks to the reader, not over their heads, Discover how using accurate,
ordinary language can help improve your marketing efforts,

[ . ..

FY

-

i-Marqg
COURIER =5

Krow sorneone wha
rmight be interestad
in thiz site? Enter the
ermail addrezs below
and click send,

Contact
- Information

ool Preferences

This month's prze:
ZanoniE
Drigital
ELPH™
Carnera

T




i-Marg.com - Want to Improve Response Rates? Get Rid of All the Jargon! - Microzoft Internet Explorer

J File  Edit “iew Fawvortes Toolz Help

J Address I@ hittp: £ v, i-marg, com/ article. aspParticleid=160

| @60 | |Liks »

B Want to Improve Response Rates? Get Rid of All the Jargon!

(

Iwvan Lewvison
Prezident, Ivan Levizon & Associates
Author Bio

Mo on
durnb,

# Content Summary

Aristotle said it best: "Style, to be good, must be clear." While Aristotle's words are centuries
old, his message is especially relevant today. Fuzzy language is everywhere. and unfortunately
for consumers, high-tech marketing and advertizing materials are riddled with it.

In this brief but informative article, copywriting guru Ivan Levison explores the problem of
technobabble and its negative affects on sales. Gain insight into the problems associated with
bad copywriting by examining several real-world examples of confusing marketing prose. Find
out how advertising text littered with confusing mumbo-jumbo and hard-to-understand
industry jargon can scare customers away. Learn how using accurate, ordinary language --
words that speak to the reader -- can help improve response rates and increase sales,

o @

S

i-Marg
COURIER =

Krnow someone who
rmight be interestad
in this site? Enter
the ernail address
belaw and click
send.

Far maore information,
zend this author your
WBC,

o Send VB &

o] Attach 2 comment s

FY




Marg.com - Direct & Interactive Mark

g - Microzoft Intemnet Explorer

J File  Edit “iew Fawvortes Toolz Help

J Address I@ hittp: A i-marg. com/D M. harme. azp Pe=1 koundtPage=1kounSemPage=

| @60 | |Liks »

recommendations

b
1g murmb
and hard-t

Ce]gme

sponsored by: babcock jenkins

Few marketing approaches are as complementary as Direct and Interactive. This track,
sponsored by Babcock & Jenkins, Inc., offers insight into each discipline {and the synergies of
combining them) for lead generation and management, branding, profiling and research. Click
any article or Web conference below for the latest insights.

ETurninu BZB Leads Into Sales

by Bill Babcock, Chairman, Babeock &% Jenkins, Inc

Increase BER marketing response and conversion rates at a fraction of the cost, Discowver
how acquiring, profiling, maturing, closing and retaining customers ocutperforms the traditional,
single-contact marketing approach. In this one-hour archived Wweb conference, Bill Babcaock
provides an overview of the methodology, along with real-world examples.

¥ Web Conferences §

@ Partner Up: Affiliate Marketing in Action

by Shawn Collins, Affiliate Manager, ClubMorm, Inc

If vou have a product or service to sell, are ready to increase your revenue, reduce your custormer
acquisition costs, and extend your brand across the Met, join Shawn Collins for a rare Web appearance.
You'll learn what affiliate marketing is, how to start an affiliate prograr, and why it's neceszary to your
buzinesz plan.
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You have been registered to attend the Web conference Parner Up:
Affiliate Marketing in Action. Please check your email for further
details.

Close Window

mendations | sear:hl s

Sponsored by: babCOCk jenkins

Partner Up: Affiliate Marketing in Action

(@ Instant Registration! ]

Date: Thursday, June 21, 2001

Time: 10:00:00 amM (P5T)

Presenter: Shawn Collins, Affiliate Manager, ClubMam, Inc.
Author Bio

¥ Content Summary

If wou hawve a product or service to sell, are ready to increase your revenue, reduce your
customer acquisition costs, and extend your brand across the Met, join Shawn Collins for a rare
Web appearance. In a one-hour conference with the co-founder of affiliate metriz, inc., wvou'll
learn how to make your e-commerce dreams come true, Find out how affiliate marketing has
the potential to deliver increased revenues and brand awareness, and extend the shelf space
of your company's products or services, The best part? ¥ou get all this exposure free and only
pay when a sale is made or an action taken,

With an affiliate program wour marketing dollar is measurable, controllable, and returns a higher
ROI than almost any other marketing vehicle on the Internet. Affiliate programs come in many
flavors, and there's a good chance that one of them would fit your e-commerce site, but
dreams don't come true without marketing know-how, Shawn Collins will help you understand
what affiliate marketing is and why it's necessary to your business plan.
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= 2| Mail Message j

Inbox

F '[9 0 From Subject Received Size
Calendar |} s Inhox r B4 iMargcom Your i-Marg com Web Conference Registration 51072001 £:53 AM KR
- Cnmfirmatinn
BT Your i-Marq.com Web Conference Registration Confirmation - Microzoft Internet Explorer 3l =01 213 FLa KB
Contacts J File  Edit “iew Fawvortes Toolz Help 01 11:54 AT 13KE
. :I 01 946 AN ZKB
‘é\ This message is a confitmation that you ate tegistered to attend the following Web conference on i-Ifarg conu 01 906 AM GAKE
Find )
Matnes FProgram Title: Partner Up: Affiliate Marketing in & ction 01 504 AM KB
Day: Thursday, June 21, 2001 U1 5:53 AR JUEB
Dharation: 60 mitiate s 01 7:58 AN 2EE
Time: 10:00:00 AN PET 01 &:30 AR 1KE
Audio: Call 1-277-473-2070  int 1-5303-295-7542, security code 2970, Tech support 1-200-893-2779 [ int'l: 1-971-544-3222 01 437 P TKE
Meeting URL: hitp:ffplaceware comfcofesdevents?key=i-mary:a conferenced cn=BilltBabcock 01 1034 AR 1EE
) ) 01 1106 AT KB
Arccess information:
¥our HMatme: Bill Babcock 01 6:52 PM 33KB
01 152 FIA 1KE

httpiplaceware. comicofesdevents
Meeting ID: -MWarg
Meeting Key: Conference

Conferetice Suminaty:

If wyou have a product or service to sell, are ready to increase your revernae, reduce yout custoer acquisition costs, and extend
wout brand across the Met, joit Shawn Collins for a rare Web appearatice. It a one-howt conference with the co-founder of
affiliste metrix, ine, youwll learn how to make your e-comererce dreams come trae. Find out how affiliate matketing has the potential
to deliver increased revenues and brand awareness, and extend the shelf space of your compaty's products or services. The best
patt? Fou get all this exposure free and only pay when a sale is made or an action taken.

With an affiliate program your matketing dollar is measurable, controllable, and returns a higher ROT than almost any other
matketing vehicle on the Internet. Affiliate programs come in many flavors, and there's a good chance that one of them would fit
wour e-commerce site, but dreams don't come true without marketing know-how, Shawn Colling will help ywou understand what
affiliate marketing 15 and why it's necessary to your business plan.
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Webh appearance. In a one-hour conference with the co-founder of afniliate metrx, mc., you'Tl
learn how to make your e-commerce dreams come true. Find out how affiliate marketing has
the potential to deliver increased revenues and brand awareness, and extend the shelf space
of your company's products or services, The best part? You get all this exposure free and only
pay when a sale is made or an action taken.

With an affiliate program your marketing dollar is measurable, controllable, and returns a higher
ROI than almost any other marketing vehicle on the Internet. affiliate programs come in many
flavors, and there's a good chance that aone of them would fit vour e-cammerce site, but
dreams don't come true without marketing know-how, Shawn Collins will help you understand
what affiliate marketing is and why it's necessary to your business plan.

& Reqgister | Back a

More Events
If vou were interested in this event, check out these related Web conferences.

@ Keeping People in Mind: Writing Proposals That Guide Decision Making

Join profeszional commmunication guru Torm Sant as he explores decision-rnaking strateqgies and their
connection to business success, In this one-hour Web conference, you'll gain fresh insight into a variety of
cormmrmunication strategies and learn how the "Seven Heuriztics of Chaice" can help you structure your meszages
far rmaxirnurn effectiveneass,

® Say It Like You Mean It

Meed an edge on presentations? Tune into a one-hour Web Conference with Amanda Broadnax, a licensed
trainer for Dale Carnegie(R). She'll walk you through the critical steps of preparing a dynamic presentation,
covering such areas as: assessing your audience, structuring your presentation and urging people to action,

Virtual Business Card | Recommendations

1al Developrnent

| ek nf | F

] Send vBC - B
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Home | Owerview | Yirtual Business Card | Becommendations | Searchl ]gee

-

se the links below to update Your Wirtual Business Card.

gal Contact Information
g Update ¥our Preferences

click here. {Your i-Marg.com cookies will be deleted.)

read privacy
statement

If you're having problems logging on to i-Marg.com, or if vou're logged on as the wrong user,
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N
. .
== read privacy
statement ¥

Please provide the following information so you can personalize your i-Marg.com content,
vou'll also be able to contact authors, presenters, or sponsors and enter far a chance to
win 3 Canoni® Pawershot S100 Digital ELPH™ Camera.

Contact Information

When you leave vour
Bill Babcock, Chairman Virtual Business Card with

5 an author, presenter or
Babcock & Jenkins sponsar, how may they

billb@bnj.com contact you? [To read
CO32 972 Q577 i-Marq.com's strick privacy
97229 policy, click here. )

W Ermail
Update contact information ™ Telephone

I mail

Enter the Sweepstakes

W ves, I would like to enter the sweepstakes faor
a Canon® Powershot S100 Digital ELFH™ Camera,
Sweepstakes Rules

¥ Canon@ Digital
ELFH™ ZCarnera

Inside i-Marg.com
Waould you like to subscribe to Inside [-Marg.com, your customizable eMewsletter?

 ves, in plain text format
& oz, in HTML format

I don't wish to subscribe

Quick Survey
YWhat is your annual marketing budget?

© 0-500K @ sook-2Ril 0 2ril-10mil O 1omMil+
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== read privacy
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Update ¥Your i-Marq.com Preferences
Please indicate your level of interest in the following areas
and click submit.

¥: None Medium High

Direct & Interactive Marketing

Mew rmedia rmarketing I I [y
E-comrnerce [ (. I
Interactive response I I i«
Charnnel rmanagement ' o r
Web Conferencing
Wirtnal meetings & events I I i«
Corporate communications - [
Effective collabaoration [y [ I i
Professional Development
Effective prezentations T [ o

0]
]
]

Market strategy and positioning

Marketing audits o« I ("

Research & Databases

B
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From: Inside i-Marg.com [respond@i-Marg. com] Sent: Tue 5/8/01 11:01 PM

Ta: info

o

Subjeck:  Inside i-Marg.com, v. 10

Dear test tester,

Have vour inferests changed? Let us know by updating your preferences through your Yirtual Business Card, While there, you can enter to win a Canon(R) Digital ELPH{TM)
Carmera,

Below is & preview of your latest recommended content.

The Business Yalue of XML

Extensible Markup Language (<MWL) is popping up everywhere, Chances are, your organization is already exploring this new technology. Application integration ace Craig Yellick
provides a high-level overview of the technology and advocates adding XML o your information technology mix,
hittp Ay i-marg.comjfe. aspfr =642

If They Don't Test, Don't hire Them

Hurman interaction guru Bruce Tognazzini says the biggest mistake a developrment team can make is failing to test for usability. According to Tognazzing, if vou don't have
sormeone on staff who knows how to conduct usability testing, it's important to find someone who does. This short but informative article covers the basics and provides five
solid reasons why usability testing saves money,

hitt Ay i-marg.comjfe. asp?r =639

Partner Up: affiliate Marketing in Action

If vou have a product or service 1o sell, are ready to increase your revenue, reduce your customer acquisition costs, and extend your brand across the Met, join Shawen Colling
for a rare Web appearance. You'll learn what affiliate marketing is, how to start an affiliate program, and why it's necessary to your business plan.
hittp: ffwwewy. i-marg.comjfe. aspfr =643

To see your full recommendations, click the link below:
http v i-marg.comfe.aspfre=181
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Dear Bill Babcock,

Hawe your interests changed? Let us know by updating your preferences through your Yirtual
Business Card. While there, you can enter to win a Canon® Digital ELFH™ Camera.

Below is a preview of your latest recommended content,

When Interfaces Kill: What Really Happened to John Denver

Cesign flaws are everywhere, While sormme are mere inconveniences, others have the capacity o kil Human
interaction guru Bruce Tognazzini shares his insights into the crash that took the life of singer John Denver in
the fall of 1997, Dizcover what factors led to the deadly accident and how elevating the importance of hurman-
cormputer interface issues can help avoid dizaster,

Why User Testing Is Good
Iz vour Web site the best thing since cable access to the Internet? While you might think so, your custorners
rmay disagree, Mike Kuniavsky, interface designer for Wired Digital, explores the importance of usability testing
to successful solution design. Kuniavsky provides a frarmework for developing quick, low-cost evaluations
guaranteed to delight vour clients,

Partner Up: Affiliate Marketing in Action
If vou have a product or service to sell, are ready to increase your revenue, reduce your custorner acquisition

costs, and extend your brand across the Met, join Shawn Collins for a rare Web appearance, vou'll learn what
affiliate rmarketing is, how to start an affiliate program, and why it's necessary to vyour business plan,

More Recormrnendations =

Made You Look: A (Neardy) Foolproof Guide to Killer Online Marketing

Put the power of online marketing to work for you, Internet advertising master Robbin Zeff provides an overview
of the issues, valuable Internet usage statistics and five sasy questions designed to help get you started today!

More Direct & Interactive Marketing ==

JE&IR_EpIy‘@Replytu.ﬁ.ﬂ‘kﬁhrﬂard|§|?|[S>{|4v**é§£ ?J - - &‘B I 0 == === == -
Inside i-Marg.com [respond@i-Marg. com] Sent: Tue 5/8/01 11:01 PM

Contact Information

Preferances

Want to
unsubscribe?

If vou no longer wish to
receive fnside i-Marg com,
pleaze click the link
below:

Unzubscribe

Or reply o this message
with the ward "REMOWE" in
the subject line.

This message was sent
to: billb@bnj. com
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Become an i-Marq.com Contributor

i-Marg.com reaches thousands of marketing professionals at mid- to large-sized companies.
You will reap the same rewards you'd get from presenting seminars, whitepapers and demos at
a major conference, without the travel and expense.

Marketing professionals who view your presentation, forum session or written submission will
hawve the option to leave vou a Yirtual Business Card so you can make contact,

Posting non-promotional, educational or informational content is free, Such content is subject
to approval and editing by our staff. ¥ou can mention your company and its connection to the
information you are providing, but the emphasis on commercial messages can be no more
blatant than any educational conference would allow,

If wou wish to make a product- or service-related presentation, then your company can
purchase commercial space—the equivalent of renting space in a tradeshow exhibition hall,
For exhibition hall rates, email us at info@i-marg.corm.

If you would like to subrit written material or a Web conference proposal to i-Marg.com,
please visit our  site,

i-Marqg
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»i-Marg Submissions

Y

Welcome! \\)

Contribute to the 24/7, Online Marketing Resource

Do you have relevant marketing tips? Meaty ideas? & wicked presentation proposal? You're on your way
to submitting them to i-Marg.com. You can reach an audience full of marketing professionals—all of them
looking for that new technology, methodology or marketing tip to give them the advantage.

To submit written material ar presentation proposals, please complete the following contact information.
Required fields are marked with a ».

Please note: if vou've already established a contributor account, you can login directly at
vy -Marg.com/extranet, If you can't remember your password, you can hawve it emailed to you,

Contact Information

* First Hame: ¢ Last Mame:

|Bil |Babcock

¢ Titde: ¢ Company:

|Chairman |Eiabu:u:u:k& Jenkins

¢ Email Address: ¢ Confirmn Email Address:
|billb@bnj.com |billb@bnj.com

¢ Password: ¢ Confirm Password:
— (—

Phone Number: Zip Code:

|s03 978 0577 |a7223

ol subrmit s
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J File Edit Wiew Favortes

Toolz  Help

J Address I@ http: Afaann i-marg. comextranet/provider/submizzions_edit azp?sessionid={3FCE35F2-BE0E-4082-94E 6-871ED B0RBEF 7 Hsubmizzion_type=article

» Submissions

Use the fields below to create your submission. Click submit to forward wour submission to i-Marg.com.

Click save for later if you would like to save your work so you can submit it later,

Click '? if you have questions about completing a field. Required fields are marked with a e,

Your Contact Information

Full HMame: Email Address:

Bill Babcock billbi@bnj.com
Tite: Company:
Chairman Babcock 8 Jenkins

Phone Number: Zip /Postal Code:
503 9738 0577 oyz22a9

To update vour contact information, click here

(Pleaza note: changes ko bhis submission will not ba saved).

Author Contact Information

“ First Mame: “ Last Mame:

|Bil Babcock

* Titde: ¢ Company:
IChairman Babcock & Jenkins

¢ Email Address: ¢ Confirm Email Address:

|kl @bnj.com hillb@bnj.com
Phone Number: Zip/Postal Code:
|03 878 0577 |a7229

¢ Please enter a brief biography (75 words or less].

[

-

Submission Type

¢ What are you submitting?
& article € web Conference

Click change submission to change your article to a
Web conferance or vice versa,

o] change subrnission »

Article Information

* Enter the tile of your submission:

¢ To what email address should site visitors send their
Virtual Business Card for further information on your
submission?

|billa@hnj.com

What will the audience take away? Identify the three
main benefits of this submission (100 words or less).

[
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J Address I@ http: AAvnane i-marg. comdestranet/provider/submizsions_edit azp?sessionid={3FCE5F2-B B0 B-4082-94E B-871ED 3085677 Hesubmizzion_type=article j @ED |J Links **
IChairm an IBElb cock & Jenkins ::I;t:_.lneil‘ljsl?;zi?ess Card Tor further nformiaton on your :I
Ennail Address: Confirm Email Address: Ibi”b@bnj_cgm
[hillo@hnj.com [hillb@bnj.com
clghs Tl gk skl ol What will the audience take away? Identify the three
|5|:|3 978 0577 |9?229 main benefits of this submission (100 words or less).

Please enter a bref biography (75 words or less). ;I

[

Enter the URL to which your logo will
link (e.g. http: / fwvnei-Marg.com).

=

Please select one of the following options for the Select the appropHate category(ies) below for your

logo: submission.

& Do not d|5p|a}f | |':”§|':'- Cirect & Interactive Marketing

i~ Select a logo using the browse feature
below:

web Conferencing

Custorner Relationship Managerment

L

LR R R

Browse. . Professional Developrnent

Please select one of the following options for the
photo:

i+ Do not display a phota,

¢ Select a photo using the browse feature
bielow:

Rezearch & Databazes

@
o

ect if and when you want this submission to expire.
Mo expiration
after three months (8/19/2001)
After six months (11/19/2001%
After nine months (2/19/2002)
A&fter one year (5/19/2002)

Browse...

Please select one of the following for the
document:

¢+ Do not display a document.,

¢ Select a document using the browse
feature below:

b i Tl Sl B

Browse...

L

oo subrmit s 5] save for laber » 0] cancel subrission »
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I-Marg.com /

Date Range

OVERVIEW ARTICLES

To see statistics for the current week, month or quarter, select the timeframe you are interested in and
click ¥iew. To view a date range, enter the specific start and end date in the advanced Date Range.

view Statistics for: IThis Cluarter j

Showing Statistics for 9/17 /2000 to 5/19/2001

Hits

Logins {Registered Users)
Send-a-Friends

Yisited Winite For i-Marg
Yisited Create 4 WEC
Yisited Update Your WEC
Visited Advertise With Us
Yisited Qwverview

Visited Advanced Search
Yisited Recommendations
Yisited Contact Us

Hits

i e PO P B

11359
15728
433
alg
1117
2578
250
1703
J66
1940
383

1811

Hits g961
Send-a-Friends 3
YWiewed Featured Article 62
Yiewed Featured Seminar 42
Clicked Sponsaor Link 5

Hits 1081
Send-a-Friends 1]
YWiewed Featured Article 52
Yiewed Featured Seminar 55
Clicked Sponsaor Link 0

CONFEREMNCES

EPROFILER

DEM GHRAFHICH__
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Search Parameters

Track{s): Direct & Interactive Marketing Title: |

Conferencing

Professional Development Expires: |4 -
Customer Relationship Management . ol
Research & Datahases Rating: M

Home Fage Features Sort By: ITitIe vI Search |

Found 12 matching Articles in 1 track.
The matching Articles had a total of 12 VBCs,

Sponsored items are marked with a

Expiration

Community Building an the Weh: Secret Strategies amy Ja Kim High MNewver 1
for Successful Online Communities
Community Member Roles and Types Mancy White High Mewver

Delivering ROI Through Strategic Use of \Web Roger Courville Med Mewver
Conferencing
e-Conferencing Comes of Age: Real-time Tools for Larry Stein High 2712002 1
the Infarmation Generation
Facilitating and Hosting a Yirtual Community Mancy White High Mewver 0
Getting Tagether in Yirtual Space Sue Boettcher High Mewver 1]
How to Draw Crowds to Your Seminars Ivan Levison High 1/1/2002 3
How to Use the Web for Meetings Jesse Berst High Mewver 2
Sewven Golden Rules far Building Community Stephen R. Figgins High Mewver 0
Tha Diakt Trarcl ta Trainina Tonls Mottt Kramar Himk Maosvear 1

I_Marq com /  Ovemview | Arricies | Conrememces | EPmoriEm | DEwosmarmics




=} i-Marq.com - Control Panel - Microzoft Internet Explorer

J File  Edit “iew Fawvortes Toolz Help |

J-&ddeSS I@ http: /v i-marg. com/controlpanel/conferences. azp j @ED |J Links **

&
i_Marq Com / | OvERVIEW  ARTICLES  CONFERENCES  EPROFILER _ DEMOGRAFHICS

Search Parameters

Track(s): Direct & Interactive Marketing Title: |
YWeh Conferencing
Frofessional Dewveloprment
Customer Belationship Management

Date: All -

Rating: All -

Fesearch & Databhases

Home Page Festures Sort By: |Title j Search |

Found 2 matching Web Conferences in 1 track.
The matching Web Conferences had a total of 1144 logins and 275 registrations.

Sponsored items are marked with a

Dirty Data: Diffusing the Bomb That May Larissa Moss High 12/13/2000 326 76
Destroy Your CRM Initiative
Turning BZB Leads Into Sales Bill Babcock High 1/31/2001 B818 199
Total 1144 275
\ CERWIEW | ARTICLES | CONFERENCES | ePROFILER | DEMOGRAPHICS

|
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Select an Issue

To wiew an eProfiler's Quick Stats, select an issue from the list below and click Yiew.

Issue: |May 7 2001 -Inside ibarg.com, w10 =] View |

December 21, 2000 - Ingide i-Marg.com =
January 16, 2001 - Inside i-Marg.com, w.2
January 29, 2001 - Inside i-Marg.com, v.3

February 13, 2007 - Inside i-karg.cam, w.4

February 26, 2001 - Inside i-Marg.com, wb
Sent |2 T3 2000 - Inside i—Marq.c:gm, B /3 EIE
Logins bdarch 28, 20071 - Inside i-Marg.com, «.7 112 257 369
Recomme J—\pr?l 9,200 —Insic_ie i—_Marq.u:Dm, w8 44 a4 138
JApril 23, 20071 - Inside i-Marg.com, w4
Unsubserilya, g 2001 - iMaro.com Contributor, w1 | 15 13 28
Contest HIfy arc 18 29 47

& Content Pieces Anon. Hits Total Hits
B Becoming One of the 100 Best Companies To Work For 9 35 44
B Cu:ur_nmunitﬁ,r E-uilu_ji_ng on the Wweh: Secret Strategies for Successful 11 23 34
Cnline Communities
B Dazzle Your Customers With Dynamic Content Management 6 28 34
® How to Become a Trusted Adwvisor to Your "C" Lewvel Clients 5 16 21
B Made ¥ou Look: A (Mearly) Foolproof Guide to Killer Cnline Marketing 14 70 84
E Rules for Web Success 3 18 21
Total 48 190 238
\ OWERWIEW | ARTICLES | COMNFEREMCES | ePROFILER | DEMOGREAFPHICS

[ -]




Summary

e Knowledge marketing sells by creating a
valued relationship with prospects an
customers

e Must be implemented as a global, long-term
program:

e Acquire
e Profile
e Mature
e Close
e Retain

e Keep the technology simple! Weeks not
months or years

babcock jenkins




