
Knowledge Marketing

Transforming how complex products 
are marketed and sold



“How can we compete against this?”  

The Holy Grail of Marketing

It is now possible to:
• Know where every potential buyer is
• Know all the players (gurus, decision makers, 

permission givers, deal killers)
• Understand their needs and interests
• Stay in contact with relevant conversations
• Set the playing field for every possible deal
• Find every new opportunity before it’s even 

expressed by the buyer
• Know exactly when to engage exactly the right 

sales force



iROI Process



Acquire
Applying interactive technologies enables 
us to concentrate on testing and tuning for 
optimum response instead of using 
acquisition tools to deliver event-based 
marketing messages. 



Profile
WebProfiler deeply profiles respondents’ 
needs, interests, motivation, qualification, 
authority and 
time to purchase





















Permission 
Based—
allowed 
frequency is 
critical



















Value of Profiling

• Establishes the nature of continuing dialog

• Enables the value of an individual prospect to be 
estimated

• In quantity, enables accurate projections of 
market size and nature

• Immediate qualification of the few who are ready 
to purchase (hot leads)

• Market research as a byproduct 



Cultivate
Our eProfiler™ technology unleashes the 
potential of leads, staying in contact with 
an interactive dialogue, alerting the sales 
force when the prospect moves from 
interest to consideration.















Value of Maturation

• Five to ten times better ROI than lead generation and 
qualification on it’s own

• Virtually fixed cost means steady ROI improvement

• Sets the playing field for purchase consideration

• Optimizes mind share-interactive engagement

• Efficiently engages sales force – continuous flow of 
qualified leads

• Communication vehicle to large-scale market 
segment about individual trends

Maturation is Knowledge Marketing with a narrow 
purpose—mature prospects to consider a purchase



Conventional Lead Generation 



iROI Lead Generation 



eProfiler--Three times the 
response, twice the conversion 
rate, at a FIXED cost



Close
Our iROI™ process delivers the qualified or 
matured lead to the sales force the moment 
the business rules are satisfied





Dummy DataDummy Data
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End-User Lead Survey











Sales 
Manager

CAMTelesales
Manager

Field 
Manager

Reseller

Sales 
Rep

“You have 354 
leads…”

“You have 116 
leads…”

“You have 35 
leads…”

“You have 
9 leads…”

Leads

Initial Rule 
Setting



Sales 
Manager

CAMTelesales
Manager

Field 
Manager

Reseller

Sales 
Rep

“You have 
9 leads…”

Leads

Using Rules



Sales 
Manager

CAMTelesales
Manager

Field 
Manager

Reseller

Sales 
Rep

“You have 
9 leads…” 
(takes no 
action for 3 
days)

Leads

Self Healing 
Rules

“9 leads need to 
be redistributed” 

“You have 
9 leads…”



Benefits of Self-Deployment

• Empowers responsible managers to precisely 
monitor results and control lead flow to 
resellers

• Pushes business rule management down to the 
people who know about changes

• Self-healing—manager is notified if leads are 
not used so they can change the rules and 
redistribute



Dummy DataDummy Data
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Messaging Strategy



Case Study: Client “a”

Direct mail campaigns

Test: 50,000 pieces @ 1.2% = 600 leads

Rollout: 250,000 @ 2.6%     = 6500 leads

Qualification: A 30.5%  B 13.9%  C 21.2%  D 34.3%

Average sale: $120,000  Conversion: 8% of A

Immediate sales: 173 = $21mm

Maturation: 6% per eProfiler for 6200 email names

372 A leads 8% conversion = 30 sales = $3.6mm



VCC
Knowledge marketing on steroids—your own 
“third party” 24X7 Virtual Conference Center











































Summary

• Knowledge marketing sells by creating a 
valued relationship with prospects and 
customers

• Must be implemented as a global, long-term
program:
• Acquire
• Profile
• Mature
• Close
• Retain

• Keep the technology simple! Weeks not 
months or years


